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Going on
high Biem

Local fashion label stepping
up on its marketing

By JAYAGANDI JAYARAJ
jaya@thestar.com.my

ARGETING young adults who

have just stepped info the

working world, local fashion
label Biem, is ready to step up on
its markefing.

The brand, which has been
around since 2006 under Jordone
Corporation Sdn Bhd, has already
tied up with Universiti Tun Abdul
Razak (Utar) to enable students to
purchase formal and smart casual
clothing at a reasonable price.

The company hopes to tie up
with more colleges and universi-
ties in the future.

Two in ones A black
and white piece that is
suitable for day and
night.

Simple yet cool:
Details such as this is an
interesting feature in
" Biem's men’'s collection
for the season.

Merchandising manager Niki
Leng said it was an apt inititiave

- as the brand targeted young pro-

fessionals between 20 and 35.

Leng said the label symbolised
young, stylish and smart individu-
als who preferred urban living
and had a strong passion for both
career and life.

“The tie-up with Utar enables
students to afford a top and bot-
tom for professional use at a rea-
sonable price,” said Leng, adding
that the normal price range for
both the mens’ and ladies’ collec-
tion was between RM69.90 and
RM239.

The label's Spring/
Summer collection
features a city life

theme.

Leng explained
that the collection
was inspired by
the city’s archi-
tecture  which
was structured,
basic and stiff.

This refers to
the collection of
jackets and panis
for basic wear.
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PAGE 22




FIRST TIME
MEET IN MALAYSIA

& EXPERT

SPECIALIZE IN
INTERIOR DESIGNER, RENOVATOR INSPECTOR, LOCKSMITH,
KITCHEN CABINET, LIVING CONCEPT, LANDSCAPING DESIGNER, PAINTER,
SMART HOME, BEDDING, CARPENTER, PLUMBER, CONTRACTOR,
WALL DROBE DESIGNER & MUCH MORE AWAITS YOU AT THE EXPO...

‘.‘““\\\

® A
U 0 :

20,000

INNOVATIVE PRODUCTS
LATEST IDEA & TOP NOTCH BRAND

nenon

- i

& 4
.1-_‘ f i A=

-
)
L]

Purehaser Bomus!

= i
| Indonesia
30/20
_ FORZPERSON®
ll.llltl!'—-mgni?q

.(: L /
o Vi -k Dafly Lucky D
U e I

oerRM 30,000 ¢

=eer PURCHASER'S
-LUCKY DRAW

meir‘o,ngom [ S0 ives e |

EREE! SEMINAR & ADVICE

| - E‘.;.‘ ! 1 : ) 'l 00 : )
GET FREEM;WC-EA;L ABOUT. REM;W.HOM & : =

BRATIO
0

A
1000

OPENING

¥ DOOR GIFTS

GIVEAWAYS

,#"EACH PERSON ENTITLED FOR ITEM ONLY

012 548 2771 EGGROUPS.COM -~ wwipirummiow

AEQURES T0 RELEEN f
WHILE STOCK LAST!

22 : / StarMetro, SATURDAY 21 APRIL 2012

sleek and fine: Some nicely tailored jackets for the ladies.

Armed with young designers
in tune with the latest trends

> FROM PAGE 20

“Meanwhile, we balance that off
with another feature of a city that is
more romantic with Roman pillars
and landscapes. The blouses come in
pink and purple for this season.

“For men, it's mostly black, white
and blue but the focus is on details
like the labels, binding colours and
so on,” she said in a recent inter-
view.

To capture the needs of young pro-
fessionals, the label has a team of
young designers to work on its collec-
tions.

Leng said there were four designers
in their 20s and the young team were
in tune with the current trends and
always had fresh ideas.

Being alert on what's happening on
the international fashion front also
helps.

“The Internet and fashion runways
and even what celebrities wear give
much input into what we are doing
here so professionals can stay fash-
ionable,” she said..

Materials used for most of the
clothes ranged from rayon to cotton.

“However, we don't use 100% cot-
ton for easier maintenance so cus-
tomers do not have to be bothered so
much about ironing.

“But we are constantly moving
forward and looking for good materi-
als.

“We have been around since 2006
but it is about time, we step up and
grow bigger as the market is huge and -
there is a big opportunity here,” she
said.
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